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Sam “The Prep Man” Posa was enjoying 
his 19th year of walking down the aisles 
of the Coal Prep Show this past May in 
Lexington, KY.  He has watched it develop 
from a mere “closet” to the expansive, 
well-attended show it is today. When 
Coal People Magazine started attending 
the show it was about one þfth the size 
that it is today, and appeared doomed 
to failure.  Not so.  It became a rousing 
success, thanks to a lot of perseverance 
and hard work from Sam and his crew.  
This year’s show was another winner.  
Sam will observe his 20th year in 2008 
and the show’s 25th stand. 

For your friendly editor it’s like a reunion, 
meeting old buddies, shaking hands 
and hugging pretty girls.  These are coal 
friends who mean it when they say “have 
a good day.”  Beth and Lisa, likewise, 
are becoming well-known þgures at the 
shows.  They love the show, the people 
and all the camaraderie that makes it so 
special. 

Smack in front of the CPM booth, we had 
our own “Italian Hour” featuring the Van 
“The Utah Kid” Compagni of Fairmont 
Supply and Alan Campoli, and, of course, 
Mr. Terranova manning the booth.  We 
didn’t talk the language, but you could tell 
that we all three had our share of “pasta 
moments”.  Alan just joined Jennmar as 
vice president/manager of corrugated 
metal products, and we congratulated him 
for joining a þrst-class company.  HeӚll be 
a good þt.  Of course, you canӚt talk with 
Van without his beloved Utah coming to 
fore.  He doesn’t necessarily miss the 
state, but he’s very fond of it.  And proud 
he is.  Italian and Utah just doesn’t seem 
compatible, but he assured us that a lot 
of  “cuginis” come from that area.

Barbara Altizer and Christine Ferguson 
make a Coal Leader sandwich of George 
Marshall of Petitto Mine Equipment..   
Barbara and Christine were very lady-like 
when we politely swiped their table and 
knocked the Coal Leaders on the ÿoor.  
Well, maybe it didn’t happen that way… 
maybe we were just thinking of doing that.  
No way.  Barbara is a longtime friend 
and a credit to the business.  Her coal 
shows continue to be among the more 
popular events in Virginia.  George says 
Petitto Ming Equipment of Morgantown 
is working on something new and 
interesting.  Look in the pages of Coal 
People sometime this fall, and Petitto 
will tell you all about it.  And, incidentally, 
we wish an ailing Angelo well.  We 
understand he’s recovering and will soon 
be on the job.

(l to r) Greg Morrison, ElectroMec; 
Lowell Cogar, Cogar Mine Supply; and 
son, John; John Lydic, ElectroMec; and 

Steve Phillips, also of  Cogar
Cogar  Mine Products of Beckley, WV, 
displayed a brand new piece of equipment 
at the show.  You can see the pride in these 
smiling faces.  Lowell will be telling our 
readers all about this amazing machine 
in Coal People Magazine.  Stay tuned.  
We suggested John let his hair grow out, 
mentioning that he looks like a fugitive 
from the World Wrestling Federation.  I 
also mentioned that I wouldn’t want to 
wrestle him.

Speaking of  “mat people”, one would 
not want to challenge Ron Tschantz 
of Imperial Technologies, who has a 
room full of wrestling titles.  Today, Ron 
ofþciates at wrestling matches, but he 

still looks capable of putting a pin on 
anybody who might want to challenge.  
Not this corner.  Ron’s equipment is 
setting records in the coal industry and 
is of particular importance in this time of 
high rolling production.  The money his 
equipment could save a client over time 
would more than pay for its original cost.

 

Chuck Stone, Dave Brightville, 
and Steve Mercer.

And as we walk down the aisle with our 
trusty camera, Steve of  R.M. Wilson 
fame “accosts” us, demanding a picture 
be taken.  Well, it wasn’t that harsh and 
we gladly obliged.  After all, where are 
you going to þnd a better looking bunch 
of aisle people. 

Beth T. thanks Rick Bray of Beitzel 
Corporation and Pillar Innovations for 

alerting her that 
the wrong phone 
number for the 
Pittsburgh sales 
ofþce appeared in 
her March issue 
column.  Beth says, 
“his humorous 
approach was 
just like Rick.”  
That’s an item in 
the proofreading 
process in which 

CPM alerts customers to review when 
prooþng an advertisement CPM has 
designed.  Phone numbers, addresses, 
etc. are the most overlooked items 
because it’s human nature to look at 
the contents and scan over the common 
areas.  Rick has been a close friend of 
Beth and CPM.   We will learn more 
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